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Abstract

In the past few years, web documents, blogs, and reviews have played an important
role in many fields as organizations always aim to find consumer or public opinions
about their products and services. On the other hand, individual consumers also seek
the opinions or emotions of existing users of a certain product before purchasing it.
This method is currently one of the most vital methods for adapting the
organizations' plans. In this article, the authors provide a survey for different
techniques and approaches for emotion analysis from the text. They also
demonstrate the techniques and the methods that have been proposed by different
researchers with criticizing many of these methods according to the applied
approach and the accuracy level.
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